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Introductions and Welcome

Parts of this presentation has been 
developed by the National Resource 
Center on LGBT Aging. 

www.lgbtagingcenter.org



The Resource Center
• Seeks to improve the quality of services and supports 

offered to Lesbian, Gay, Bisexual and Transgender (LGBT) 
older adults nationwide.

• Empowers and supports providers within the aging network 
to make changes to better serve LGBT older adults.

• Ensures that LGBT older adults have necessary services and 
supports to successfully age in community.





Presentation Goals
1. To increase awareness and empathy 

amongst health care and social service 

providers about the unique aging issues 

and needs of LGBT older-adults.

Please Refer to Handout 1



Presentation Goals

2. To enhance awareness amongst aging 

services providers about the importance 

of creating safe and inclusive services for 

LGBT older-adults.



Presentation Goals

3. Designed to help YOU continue to               

do the things you do very well already, 

while enhancing your ability to extend this 

same great care and services to LGBT 

older-adults. 



LGBT Demographics
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Please Refer to Handout 1

Please Refer to Handout 3



LGBT Demographics
LGBT adults live in most communities 
throughout the country, therefore it is 
important to learn about best practices to 
make it safe for them to seek health and 
social services and to receive quality care. 
(2010 U.S. Census,  99% of counties)





LGBT Demographics
• 4.1% of adults in U.S. identifies as LGB, 

currently around 1.6 million.

• Ethnically and economically diverse.

• Isolated, invisible or marginalized, even within 
their own communities.
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LGBT Demographics

Every state has self-identified LGBT 
citizens, ranging from 1.7% of the 
population of North Dakota to 10%                 
of the District of Columbia.



Aging LGBT Demographics

Recent estimates suggest that 
there are at least 1.5 million 
lesbian, gay and bisexual people 65 
and older in the US.  



Aging LGBT Demographics
Measuring the number of LGBT people is 
difficult, given the undercounting caused 
by factors such as stigma, underreporting 
and methodological barriers, such as 
inconsistent question formats.                    
UCLA's Williams Institute on Sexual Orientation and the Law 



Aging LGBT Demographics

According to Outing Age by 2030, 

there will be as many as 7 million 

LGBT older-adults in the U.S.



7 Vital Stats About LGBT                 
Older-Adults
1. 24% of LGBT older-adults of color 

experience housing discrimination.

2. 51% are very or extremely concerned 
about their financial futures.
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7 Vital Stats About LGBT                
Older-Adults
3. 2/3 of Trans worry about being denied 

or having limited access to medical 
treatment.

4. 34% live alone (NYC 75%) and 32% fear 
growing old alone.
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7 Vital Stats About LGBT                 
Older-Adults
5. 21% of are concerned about losing 

physical attractiveness.

6. Twice as many see themselves as 
mentors than non-LGBT older-adults.
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7 Vital Stats About LGBT      
Older-Adults

7. There are at least 3 million LGBT 
People Over 55 in the U.S., and that 
number is expected to double in 20 
years.
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Common Assumptions
Many aging services providers see no need 
to discuss LGBT aging issues because:

1. “What someone does in the bedroom                  
is none of their business.” 



Common Assumptions
Many aging services providers see no need 
to discuss LGBT aging issues because:

2. “They don’t want to discriminate.”

3. “They don’t want to make people feel 
uncomfortable.”



Common Assumptions

While well-intentioned, it leaves many 
LGBT older-adults feeling that they 
must hide who they are, in order to 
take advantage of health, housing, and 
social service programs.



Common Assumptions

By not asking about sexual orientation 
or gender identity, service providers 
believe they are ensuring that their 
organization does not discriminate 
against LGBT people.



Common Assumptions
If you believe that you are not currently 
working with any LGBT older-adults, you 
may be working with LBGT older-adults 
who are not comfortable sharing that 
aspect of their identity.                                        

(Silent Generation)



Common Assumptions
• If you aren’t currently working with 

LGBT older adults, you probably will 
be soon.

• LGBT Baby Boomers will refuse to go 
back into the closet.



Thinking that you have no 

LGBT consumers is an 

assumption.  



Please do not assume

that all older-adults are

Heterosexual.





Unique Challenges to 
Successful Aging

Lack of recognition, and fear of 
Discrimination by: 
▪Society
▪Service Providers
▪Families of Origin
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Unique Challenges to 
Successful Aging

• Face anti-gay discrimination in housing, 
public accommodations and medical 
treatment.

• Discrimination based on ageism, 
transphobia, and homophobia.
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Fears of Harassment and 
Discrimination

LGBT older-adults report they  often 
face harassment or hostility when 
frequenting senior centers, volunteer 
centers, foodbanks, or places of 
worship. 

32



Unique Challenges                 
to Successful Aging

• Many do not have the same family support 
systems as their heterosexual counterparts.

• While many are close to their families of 
origin, some have been rejected and have less 
support.
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Unique Challenges                 
to Successful Aging

Many rely primarily on partners and close friends for 
social support.  Family of Choice vs. Family of Origin.

34



Unique Challenges              
to Successful Aging

• For many doing without seems preferable to 
opening up their home to strangers who may not 
agree or understand their life.

• Increased risk for unaddressed healthcare needs, 
social isolation, depression, alcohol and substance 
abuse, low self-esteem, low self-worth, and suicide.
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Unique Challenges to 
Successful Aging

LGBT older-adults who are still in the closet have a great 
fear of people finding out. When they think of   a nursing 
home, which will now be their home, it can be scary. It 
means people will see their personal things: their books, 
pictures, and photographs that may represent them as 
gay. For many home has always been the one place they 
didn’t really have to hide.



Unique Challenges to 
Successful Aging

Many LGBT Baby Boomers do not want to 
jeopardize their safety by being out to 
care providers who may not understand 
them, so they make the choice to go back 
in the closet as they get older.
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Negative Consequences

LGBT older-adults delay seeking necessary 
health care, sometimes indefinitely, and can 
lead to premature institutionalization in 
nursing homes and long-term care facilities, or 
premature death. 
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Together WE Can Prevent LGBT Older-

Adults From Going Back into the Closet



Barriers to Accessing Services

▪Unprepared to address acts of 
discrimination by staff or other older 
people. 

▪Lack of, or inequitable Policies & 
Procedures.
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Barriers to Accessing Services

▪Historically been hostile to LGBT 
community resulting in fear and 
avoidance. 

▪Lack of awareness, knowledge and 
training.

41



Barriers to Accessing Services

▪Lack of, or limited LGBT friendly and 
affirming community resources.

▪Lack of planning for, or conducting 
outreach and marketing  to the LGBT 
community. 
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Creating Safe and Inclusive Services 
for LGBT Older-Adults

Best Practices for Inclusion 
and Safety of LGBT Older 
Constituents
Please Refer to Handout Page 12



Strategies

Provide all your consumers with 

culturally sensitive and culturally 

competent care 

Ensure your organization’s standards of 

care are inclusive of LGBT consumers.



Strategies

Informed yourself about LGBT health and 

social issues and concerns.                                       

(Be an ally, support LGBT rights)

Engage in open dialogue with your all your 

consumers, ask about their life 

circumstances, use open ended questions.                            



Strategies

✓Practice active & empathetic listening with all 

your consumers.

Ask your consumers to specify their own 

gender and define any terms or behaviors 

you are unfamiliar with. If you’re not sure,  

just ask. NY Rican Gay Man of Color, he/him              



Strategies

Share some personal history about 

yourself before inquiring into the 

bio/psych/social histories of your 

consumer.  Be open, engage in 

appropriate self-disclosure.                                          



Strategies

Refer to your consumer by the name they request.

Utilize LGBT inclusive and affirming terminology, 

e.g.: sexual orientation, gender identity, MTF, FTM, 

etc. on agency forms and marketing materials. 

(Websites, Social Media)                                                   



Strategies

Inform all consumers about your Agency’s non 

discriminatory and antibullying polices, 

consumer bill of rights, etc.

Use inclusive terminology like life partner, 

spouse, or significant other. (husband/wife) 

unless certain avoid, Mr., Ms., Mrs. Sir, Ma’am. 



Strategies

Identify and designate a staff member(s) 

that could serve as a consultant 

regarding LGBT related issues or 

concerns. 

(Ombudsmen/Ally, avoid tokenism)



Strategies

Make yourself aware of LGBT community 

resources or join a LGBT referral program.                                        

(GSBA, GAPSeattle)

Post welcoming and LGBT affirming posters, 

stickers or signs in a visible location.



Welcoming and Affirming                    

LGBTQ Symbols & Signs



History of the Pink Triangle



Best Practices 
What are some ways your organization 
might be unintentionally sending a 
message that LGBT older adults are not 
welcomed or accepted as part of your 
organization?                                                               
Please Refer to Handout Page 11



Best Practices
• Set a tone of respect

• Use inclusive and affirming language

• Create safety

• Advocate for LGBT constituents



Thank you for the role you play as an 

advocate for LGBT older-adults.



Local and National                

LGBTQ Resources









































You can learn more by
• Contacting Ruben Rivera-Jackman

(206) 579-6038

riveraandassociates@hotmail.com

• Downloading additional resources at 
www.lgbtagingcenter.org

• Reading more about NRC trainings at  
www.lgbtagingcenter.org/about/training.cfm

http://www.lgbtagingcenter.org/about/training.cfm


Learning Circle

What learning, insight or 
thoughts are you taking 
away from this workshop?



Please Complete a                            
Post-Workshop Survey


